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IN 2024, DEL NORTE COUNTY WAS UP +5% IN DIRECT 
TRAVEL SPENDING.

WE OUTPACED THE CALIFORINIA STATE AVERAGE 
INCREASE OF +3%. 

WE OUTPACED OUR FELLOW NORTH COAST COUNTIES, 
SHASTA COUNTY, SISKIYOU COUNTY, 

& CURRY COUNTY, OREGON. 

DIRECT TRAVEL SPENDING DEFINITION: All expenditures on goods and services made by travelers (visitors) at a destination,
 including both trip-related expenses and incidental purchases. 

SOURCES: DEAN RUNYAN ASSOCIATES, 2024 ECONOMIC IMPACT OF TRAVEL FOR VISIT CALIFORNIA AND TRAVEL OREGON

HUMBOLDT CO. +3.4%LAKE CO. +2.2%

CURRY CO. -2.2% MENDOCINO CO. +1.6% SHASTA CO. +2.6%

SISKIYOU CO. +3.6% 

NORTH COAST REGION +2.7% 

SOUTHERN OR COAST REGION +1% 



$182K

$580K

$622K

DESTINATION MARKETING FUNDING
HOW VISIT DEL NORTE COUNTY’S MARKETING FUNDING 
COMPARES TO COMPETING DESTINATIONS
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Tourism marketing funds for Visit Del Norte County 
are significantly lower than our neighboring destinations.
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